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A Vision To Change 
The Narrative
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Position natural gas 
as its own brand, independent 
of other fossil fuels.

Position natural gas as an 
indispensable ally, not an adversary, 
to the nation’s clean energy goals.

Develop and expand allies within 
core Democratic constituencies as 
a bulwark against the far left, which 
aims to end natural gas’ existence.

Federal & Key 
State Policy 

Members

Leadership Council 
Engagement

Press placements

3rd Party Validator
Engagement

TV & Digital Media



CAMPAIGN OVERVIEW
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TACTICAL OUTREACH: 
Digital and social media advertising, Leadership Council engagement, press outreach, and rapid 
response social media amplification

AUDIENCES: 
Left-leaning opinion & decision makers in Washington, DC and relevant states in addition to 
national and local leaders and organizations representing communities of color

KEY MESSAGE: 
Natural gas accelerates our clean energy future to reach our climate goals faster

MULTI-MILLION DOLLAR EFFORT:
Between September 2020 and June 2024, approximately $26.5M will be dedicated to this effort



LEADERSHIP COUNCIL 
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In addition to advising the campaign, 
Leadership Council engagements include:

• Earned Media and Op-Ed Placements 

• Participation in Events

• Facilitation of Stakeholder Meetings and 
Exclusive Thought Leadership Dinners

• Engagement with leaders in communities of 
color such as the NAACP, National Action 
Network and more

Kendrick Meek
Former Congressman (D-FL)

Tim Ryan
Former Congressman (D-OH)

Mary Landrieu
Former Senator  (D-LA)

Michael Nutter
Former Mayor of Philadelphia



NOW & THE FUTURE WITH MAYOR NUTTER
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C O M M U N I T Y  O F  
C O L O R  E N G A G E M E N T
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Joint Op-Ed

Congressional Black Caucus 
Fireside Chat 

Sharpton Meeting

NAN Conference 
Sponsorship

AABE Conference 
Sponsorship



POST COP28 BIPARTISAN 
EVENT AT THE CAPITOL
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• Partnered with PAGE 
throughout

• Coordinated with 6 
congressional offices, Sec. 
Moniz, industry leaders  

• Post-event video for e-blast 
and social media use

• Blast release of bipartisan 
quotes out to media post-
event, circulated to all 
participants

• Approximately 75 attendees



Engaging in the 
LNG Pause Debate
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WRONG CHOICE
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LNG DECISION – KEY MEDIA HITS
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CNBC Last Call CNBC Squawk Box Sen. Lisa Murkowski highlighted 
Landrieu comments from CNBC Last 
Call  to the Committee record 2/8/24

v

v



R A P I D  R E S P O N S E :
S I E R R A  C L U B  E N G A G E M E N T
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ADDITIONAL NEXT STEPS
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Rebutting the 
Howarth/Cornell 
Study implying US 

LNG Exports create 
more methane 

emissions than coal

Reviewing 
expansion of the 

Leadership Council 
to include military 

leader to emphasize 
energy security

Evaluating pro bono 
Advisory Group

Creating a Substack 
show with special 

guests educating the 
public on new 

technologies and 
emerging issues

Discussing potential 
partnerships with 

Scott Tinker 



Visit naturalalliesforcleanenergy.org to learn more and follow us on social media: 

• Facebook

• LinkedIn

• X (formerly known as Twitter)

• Instagram

Thank 
   You!
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http://naturalalliesforcleanenergy.org/
https://www.facebook.com/naturalalliesforcleanenergy
https://www.linkedin.com/company/natural-allies/
https://twitter.com/Natural_Allies
https://www.instagram.com/naturalalliesforcleanenergy/

